SAN FRANCISCO

“John Brown speaking”

ANY telephone customers follow the
modern style: “I give my own name-—
at once—and 1f it is a business call I also give
the name of my firm. This establishes my
identity.”
Such an introduction permits both par-
ties to get down to business without loss of
time. It saves preliminaries. And it makes a

hine impression.

“John Brown speaking, Blank and Company.”’
T his saves valuable time.




