
Mr.Business Man! 
Are you making an intelligent use 

of.the passing hours? 

To ~ve time is to save money­
money saved i!J profj.t-profit is the 
object of business. 

There. is no greater factor in the 
economy of time than' the use of the 
long distance telephone. The serv­
ice is prompt, efficient, convenient 
and satisfactory. 

C'onsult the telephone directory as 
to ;ates and classes of service avail­
able. 

' I 

Every Bell ~lephone is a Long 
Distance station. 

The Pacific Telephone 
And Telegraph Company 




